




Wine Intelligence Vinitrac Study, Oct 2017 and March 2018.
Markets: NZ, Australia, UK, Sweden, US and Canada



Tomorrow’s 

Breadwinners 
– “Today’s Breadwinners 

modified or improved”

or “New Products” 
Today’s 

Breadwinners 
– “the innovations 

of yesterday”

-NZ Sauvignon 

Blanc



45% PREMIUM wine drinkers 
likely to purchase lighter wine

Sauvignon blanc drinkers
more likely than average

Wine Intelligence Vinitrac Study, Oct 2017 and March 2018.
Median percentage likely to purchase lighter in alcohol wine
Markets: NZ, Australia, UK, Sweden, US and Canada



Market opportunity is real..

But can we make wines
that consumers will buy and 

repeat purchase?



Upside down thinking!



Collaborative Partnership funded by

• New Zealand Winegrowers

• 18 NZ wine companies

• NZ Government

• R & D investment: $17 MM over 7 years

• Focus: development of premium quality, 

naturally lighter in alcohol, varietally 

expressive wines

• BHAG: NZ #1 in growth category by 2025

NZ Lighter Wines 
Research Programme



• Strong base of knowledge

• Technically able, innovative grape growers and 

winemakers.

• Modern vineyards and wineries

• Cool climate, full flavour wines and excellent 

vineyard sites

• Still not easy and difficult to achieve 

consistently

• Embarked on research specific to the 

production of lighter wines

Tackling the Challenge



• Sensory 

• role of alcohol at sub-10% abv on sensory 

properties. 

• Interplay of acid, residual sugar and other 

components. 

• World first! 

• Vineyard

• harvest date, location, clone, vine 

nutrition and canopy

• Winery

• juice treatments, yeast and fermentation 

conditions, and skin contact. 

Key Research Components

NO



Great progress..

Successful wines from 
participating wineries
















